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Mobility	Pricing:	
What,	Why,	Where,	
When,	How?	
	



What	is	Mobility	Pricing?	

•  A	user	fee	for	the	roads	&	public	transit	to	
manage	the	demand	for	travel	that	is	“system	
wide,	comprehensive,	and	dynamic”	

•  Improves	efficiency	of	transportaRon	
infrastructure	use	by	directly	targeRng	
congesRon		

•  On	roads,	can	serve	as	an	incremental	or	
subsRtute	revenue	source		

•  My	iniRal	focus	=	congesRon	&	roads	
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↑  Rising	commute	Rmes		
↑  Gridlock	daily	in	many	parts	of	Metro	Vancouver	
↑  No	funding	for	new	infrastructure	
↑  Current	tolling	policy	flawed	and	contributes	to	

congesRon	
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Conges9on:	Even	Worse	than	it	“Feels”		



The	Tradi9onal	“Solu9on”	
Doesn’t	Work	
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Less											More											BeHer		 		
Traffic						Choices						Incen9ves	

Roads,	bridges,	bike	
lanes,	public	transit	

7	

⇐	 +	

Crucial	missing	piece	of	the	
equa9on:		conges9on	pricing	



										Conges9on	Pricing	Works!	
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Ci9es	are	Different	
	

è	No	One-Size-Fits-All		
Policy	Solu9on	

9	



Mobility	Pricing	Op9ons	for	Roads	

10	

Applica9on	to	Metro	Vancouver?	
Pros:			
•  Reduce	congesRon	on	unpriced	

bridges	(Pa_ullo,	Alex	Fraser,	north	
Shore)	

•  More	efficient	use	of	roads,	if	
dynamic	pricing		

•  Collect	revenue	

Cons:	
•  Infrastructure	costs	for	gantries,	

back	office	costs	
•  Travel	that	doesn’t	cross	bridges	
•  Requires	change	in	provincial	

policy	
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For	Metro	Van:	
•  Hwy	1	and	99	to		
					replace	HOV	lane?	
•  How	much	revenue?	
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Metro	Van?		No.	
Traffic	pa_erns	
too	dispersed.	
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Would	be	bigger	incenRve	to	
reduce	congesRon	if	dynamic	
pricing,	but…	
•  Complexity	
•  Technology	
•  Privacy	concerns	
	
With	just	distance-based,	
ICBC	could	administer	
New	revenue	source	or	offset	
some	of	gas	tax?	
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Likely	would	only	
apply	to	specific	areas	
of	municipaliRes	in	
Metro	



The	best	reason		
to	price	conges9on	is	to	
reduce	conges9on!	

	
Why	else?		
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What	to	do	with	the	revenue?	
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A	tough	sell?	
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Before	pilot:			public	acceptance	=	34%	
	
A]er	pilot:			public	acceptance	=	70%	

STOCKHOLM	
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	 	Ecofiscal’s	4	Recommenda9ons		
	 	 	 	 	About	Pilot	Projects:	

		
	 	 	1.	CiRes	 	 		--	design	them	
	 	 	2.	Provinces	--	enable	them	
	 	 	3.	Feds		 	 		--	finance	them	
	 	 	4.	All		 	 	 		--	study	them	
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