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Sale Conducted by COQUITLAM
1311 United Blvd • 604-516-6688

Open Mon-Sat 9:30-5:00, Sun Noon-5:00

MAJOR CANADIAN ELECTRONICS DISTRIBUTOR

BEDROOM · DINING & LIVING ROOM · BAR STOOLS · OCCASIONAL
FURNITURE & ACCESSORIES · ROOM DIVIDERS  · PUB TABLES AND
CHAIRS · COFFEE AND END TABLES · MIRRORS · AND MUCH MORE!

MAJOR FURNITURE DISTRIBUTOR

$3.5 MILLION INVENTORY

$3 MILLION INVENTORY

PLASMA 
50” 1080P

$69999
ONLY

32” COMBO 
LCD TV/DVD

$29999
ONLY

SALE ON NOW! HURRY IN FOR BEST SELECTION

RECEIVERSHIP SALE

47” LCD 
ONLY

$59999

27” LCD 
1080i

$27999
ONLY

50-70% OFF

BANKRUPTCY SALE
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Like a fine wine, do workers get better 
with age or do they eventually expire? Is it 
about holding on to experience and wisdom 
or making room for the next generation? 
Some people are working well into their 
sixties - is this a good thing or does it have 
a downside? What impact do aging workers 
and leaders have on the business, and how 
does a business prepare for long-time talent 
to ride off into the sunset?

 “Retirement at sixty-five is a concept 
that worked well in an industrial economy 
when life-expectancy was about seventy 
years of age,” explains Ginger Grant, PhD 
- an Adjunct Professor in the School of 
Interactive Arts and Technology and Faculty 
of Business at Simon Fraser University, 
author, as well as Managing Partner at 
Creativity in Business Canada Inc. “Our 
world has changed to a knowledge-based 

economy. Advances in medicine have also 
extended our ability to be productive for 
longer periods of time. Current research indi-
cates that approximately one in three people 
will live to be one hundred years old. If you 
consider that some people are retiring at age 
fifty-five, they might be retired longer than 
they worked! Are you prepared - financially, 
emotionally, socially - to be retired for as 
long as you worked?”

 In Canada, the 2008 average age of 
retirement, according to Statistics Canada, 
was 61.4 with British Columbia a full year 
more than the national average. The national 
average was 65.1 in 1976 and had dropped 
to 60.6 in 2007. The province has 596,300 
residents over the age of sixty-five with 
59,000 still working - or 9.9% (about the 
same percentage nationally). It is estimated 
that, by 2011, approximately 41% of the 

working population will be between the ages 
of forty-five and sixty-four, compared to 29% 
in 1991. With fertility rates below replace-
ment rates and longer life expectancies today, 
the working population is bound to get older 
over the next few years or create a shortage 
of skilled labour.

 “When you add demographics, the 
upcoming intellectual capital shortage in 
North America and our current economic 
situation - we can’t afford to lose any produc-
tive member of the workforce,” adds Grant. 
“There are now more “honours” students in 
China and India than population in North 
America. Our ability to generate creative 
capital is our only chance for competitive 
advantage. Assets now have feet.”

 Retaining workers and leaders with vast 
knowledge and skill is obviously a good 
thing - but companies have to weigh these 

benefits to other factors - like the salary that 
experience brings with it or the ability to still 
perform the necessary tasks or adapt to new 
technologies.

 Working beyond sixty-five may, in the 
opinion of Nigel Watkinson of Assante 
Wealth Management, “prevent a younger 
person from being employed or being pro-
moted, lack of creativity and innovation as 
an older person may be more resistant to 
change, resentment and negative attitude 
towards employer and society from being 
forced by necessity to continue working 
for survival. Positive things about working 
beyond 65 - older person still has sense of 
self-worth, can ease into retirement by work-
ing part-time, still maintain social network, 
need to save for retirement is reduced as 
employment income still available, employer 

Retirement or 
Second Wind
– Is the Aging Workforce a Concern?

Special Feature Report

see RETIREMENT page 13

Dr. Ginger Grant of SFU, Nigel Watkinson, 1st VP Surrey Board of Trade
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 Vancouver Surrey
 2055 Columbia Street, #101-6448 148th Street,
 Vancouver, BC  V5Y 3C9 Surrey, BC  V3S 7G7
 Tel: (604) 879-6711 Tel: (604) 572-8903

www.pacificcontrols.bc.ca
1-800-661-0173
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Come see us at the 
corner of 148th Street 
and 64th Avenue for all 

your control needs.

B.C.’s premier controls specialist is open 
in Surrey and fully stocked. 

• Furnace & Boiler Controls

• ASCO Solenoid Valves

• Flame Safeguard

• Building Automation

• Restaurant Controls

• Plumbing & Electrical

• Industrial Controls

•  Combustion & Test Equipment

• Pneumatics

• Relays, Timers & Counters
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FROM THE 
CEO

Anita Patil Huberman

Money is Not Enough
- doing things differently may be

It’s nice and, of course, more money is even 
nicer.  But simply throwing money at a prob-
lem rarely solves that problem.  It may mute 
the effect for awhile, but that is only tempo-
rary.  Demanding more money for problems 
such as homelessness or medical care or 
education is like demanding more morphine 
to take the edge off the pain of a shattered 
ankle – it feels better for a while, but you still 
can’t walk and, if you don’t do something 
about it, you may never walk again.  
Not only is money not enough, there is not 
enough money.  When the Surrey Board of 
Trade hosted a luncheon on December 9th 
with the Health Services Minister, Kevin 
Falcon, and the CEO of Fraser Health 
Authority, Dr. Nigel Murray, the Minister 
made the point that funding health services 
in British Columbia currently consumes just 
under 50% of the provincial budget.  That 
funding will soon grow to exceed 50% of the 
budget and will, if nothing is done, keep on 
growing.  How can the government possibly 
continue to deliver services in other areas if 
that happens?
The astonishing amount spent on health 
care is made all the more astonishing when 
you realize that, in the last fifteen years, the 
amount spent on health care by the govern-
ment has essentially doubled.  And still 
some people attack the government for not 

spending more.  Well where is that money 
going to come from?  It’s going to come 
from you and me.  It’s going to come from 
other programs like education, housing and 
the criminal justice system that we want just 
as much as we want the health care system.  
And despite all of the money spent on health 
care, few people would tell you that the sys-
tem has improved.  In fact, many would say 
just the opposite.
If we want things to just stay the same, if we 
want to just keep doing what we are doing 
and maintain the current level of service 
provided by the government in all areas, 
we are going to have to agree to pay more 
service fees and taxes.  If we want things to 
improve, we are going to have to start doing 
things differently.  This was part of Minister 
Falcon’s message on December 9th.   He 
provided examples of efforts that are paying 
off such as the consolidation and sharing of 
some administrative functions by the Health 
Authorities, the pooling of the purchasing 
power of some hospitals and the pursuit of 
strategies that emphasize prevention and 
health maintenance.  It was also part of the 
message that the Attorney-General, Michael 
de Jong brought to a meeting of the Surrey 
Bar Association on December 16th when 
he recognized that with declining revenues 
for government and in the face of the Health 

Services juggernaut, Ministries such as his 
will have to streamline their processes and 
the means by which services are delivered 
and business is carried out in areas under 
their jurisdiction.
The Surrey Board of Trade is keen to help 
the move to do things differently.  We recog-
nize that there will never be enough money 
and that helpful suggestions will have taken 
that into consideration.  For example, in 
the meeting with Kevin Falcon the Surrey 
Board of Trade proposed that a “health care 
cluster” be developed in Surrey.  A cluster is 
“a geographically proximate group of inter-
connected companies and associated institu-
tions in a particular field, including product 
producers, service providers, suppliers, uni-
versities and trade associations.”   The idea is 
that the cluster promotes research, innova-
tion, employment and a general improve-
ment in the economy where the cluster is 
formed.  In the health care field, a cluster 
would promote the delivery of better, more 
cost-effective and efficient health care to 
the people of the community.  It also fosters 
investment by the private sector rather than 
relying on the government for funding.
We need to do things differently or we must 
resign ourselves to paying more for less.  The 
Surrey Board of Trade prefers to do things 
differently.

FROM THE 
PRESIDENT

James Stewart

It is 2010 – the much anticipated year of 
good change. And yes life will continue after 
the Olympic Games. The question is how you 
will make it the year to remember for your 
business. Here are a series of resolutions that 
will bring you back to the basics when think-
ing about your business.
1. Evaluate your Prices - Evaluate your cost 
of doing business and reassess your pricing. 
2. Get a Grip on Your Finances - Resolve to 
talk to your accountant about other tax breaks 
for your business. 
3. Get and Stay Focused - In order to suc-
ceed, you need to know what you want, 
choose how you are going to get there and 
then stay focused on achieving your objectives. 
4. Get Your Employees More Involved
- Share your vision with your employees and 
encourage them to adopt it as their own. Make 
sure they understand their role and the ben-
efits they’ll enjoy as a result of their efforts. 
5. Think Strategically, Get Creative - Set 
aside time each week to think about new ideas 
and initiatives for your company. Brainstorm 
with your staff on “crazy” ideas for the business 
– some of them may not be so crazy after all. 
6. Know and Appreciate Your Customers
- Find out who your customers are, how to 
communicate with them and what they need 

from you. Something as basic as a good old-
fashioned “thank you for your business” can 
go a long way.
7. Read More, Learn More - Take the time 
to read books, newspapers, and magazines. 
Information is power and can affect your busi-
ness by helping you to provide value to your 
customers, inspiring new ideas and leading to 
new prospective markets to expand your busi-
ness.
8. Upgrade Your Technology - Commit to 
make technology second nature in all aspects 
of your business and reap the rewards over 
the long-term in on-the-job ease, efficiency, 
profitability and enjoyment for you and your 
employees.
9. Expand Your Online Marketing Presence
- It is a great way to promote your business 
and sell your product or service. Don’t aban-
don traditionally effective tools. Continue to 
create and distribute brochures, newsletters, 
postcards, fliers and advertisements to get 
the word out about what you have to offer. 
One message delivered in multiple ways can 
effectively grab the attention of customers and 
potential clients.
10. Consider Partnership Marketing 
Opportunities - Partner with associated 
companies so that you can share information, 
clients, and opportunities. For example, if you 

run a wine store, think 
about cross-marketing with 
a gourmet foods store. Link 
to each other’s websites and increase the ser-
vice and excitement you currently offer your 
customers. 
11. Use employee training to retain top tal-
ent - Devote time to retraining staff and cor-
recting bad habits. Schedule weekly seminars 
to teach your employees every asset of the 
business and strengthen necessary skills. 
12. Re-evaluate all suppliers in search for 
the best prices and service - Make it a point 
to find the best possible prices without sacri-
ficing quality. 
13. Bring Balance and Fun to Your Life
- Don’t lose sight of the joy of being your own 
boss by becoming a slave to your business. 
Take time out for a vacation this year and 
insist on scheduling time to spend with your 
family and friends. 
14. Establish a business network - Connect 
with local businesses. There are many ways to 
benefit from your network – it all starts with 
an active effort to expand and activate your 
network. A good way is by joining the Surrey 
Board of Trade, a great networking vehicle for 
your business (www.businessinsurrey.com). 
15. Maker it a great business year! - A happy 
and prosperous 2010 to you all!

2010 Business Resolutions
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To show our support for all Canadian 
athletes during the 2010 Olympic and 
Paralympic Winter Games, the Surrey Board 
of Trade is encouraging all businesses to 
‘Paint the Town Red’ and wear the colors of 
the Canadian flag. 
‘Paint the Town Red’ is a national program 
that encourages everyone in the country 
to display Canadian pride, provide athlete 
support and engage all communities in posi-
tive Olympic spirit and energy. The official 
launch date of the Surrey Paint the Town 
Red program will be on February 8, 2010. 
It is simple and it will only cost you what 
you want to spend. 

Decorate your storefront and windows 
with red and white – with the Canadian 
Flag
Have your staff wear red and white say on 
a Friday as part of a team building exercise
Build special displays
Offer special ‘red’ promotions
Use your imagination

•

•

•
•
•

Want to participate in the Surrey Board of 
Trade Paint the Town Red contest? Email 
Anita Huberman at the Surrey Board of 
Trade at anita@businessinsurrey.com and let 
her know of your participation. Participating 
businesses will be visited, judged and the 
winning business will receive  a photo and 
profile in the Business in Surrey newspaper, 
as published by the Surrey Board of Trade 
and distributed to all businesses in Surrey. 
Fan the 
flame:  
Be there 
when the 
Olympic 
Torch arrives 
in Surrey on 
February 8th. 
For more 
information, 
please see 
www.paint-
town-red.
olympic.ca

Paint the Town RED
- New Business Contest

©
 V

AN
O

C/
CO

VA
N

BN05J A N U A R Y 2 0 1 0

01
10

B
IS

Attention Human Resource Manager
or Employee Wellness Coordinator

Is this how your employees 
spend their lunch hour?
BOOK YOUR FREE

Company LUNCH & LEARN!

Host organizations 
who have benefited from 

our services:

• Kwantlen University
• Canada Post
• Terasen Gas

• TP Systems Ltd. 
• Digifonica

• Semiahmoo House
• Options BC

•  FM Well Spring Society
• YMCA

• Peninsula House
• White Rock 

 Osteoporosis Society
• Investors Group

The top 25 companies in BC are leaders not because of their 
products but because they understand one simple element 
of truth in business – 

“Your employees are your greatest asset”.

Reward and inspire your team by offering an In-Joy Life 
Company Lunch and Learn program. Keep your employ-
ees energized, motivated and appreciated. We offer multiple 
health topics that are presented in an easy to understand 
and relaxed atmosphere or we can easily tailor a talk to 
your needs.

Topics include:
• The 5 Pillars Of A Healthy Lifestyle • Managing Stress 
On The Job • Eating For A Life Time Of Wellness • Elimi-
nate Foot Pain On The Job • How To Have 10x More Daily 
Energy • Stay Fit For Greater Production • Freedom From 
Headaches & Migraines • Minimize the Aging Time Bombs 
For A Lifetime Of Health And Wellness

“Very helpful in focusing in on our employee health goals.”
L. B., Options BC

“Our staff found the presentation to be interesting and 
of value.”   N. C., TP Systems Ltd.

Your Company’s Lunch & Learn is just a phone call away!
604-535-7373 or visit us at www.in-joylife.com 01
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the Hampton Inn & Suites by Hilton 
is now part of the Hilton Family!

•  6 consecutive time Quality Assurance 
Award Winner

•  3 time Top Hampton Inn in Canada for 
Highest Guest Satisfaction

•  2 time Hampton Light House Award 
Winner (Top 5%)

19500 Langley Bypass
tel:  604-530-6545   fax:  604-530-9192

toll-free:  1-866-530-6545
www.hamptoninnlangley.com
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QUIT SMOKING
FAST...PAINLESS...DRUG FREE

This is what John Ferguson says “the session was very relaxed, in fact, I didn’t feel like I was 
in hypnosis but when I awoke from my sleep-like state I was a non-smoker and I will never 
smoke again. It was quite incredible. I truly call it a miracle and I thank you again Jackie”.

Did you know that you can reduce your life 
insurance costs by almost 50% by quitting?

Do you ever wonder about the impact of smoking on your wallet as well as your 
health? Have you added up the true cost of smoking to realize just how much it 
really costs? At current rates, a pack-a-day smoker of 25 years could have saved over 
$68,000! Go to www.thepowerwithin.ca/smoking to calculate exactly how much
                   extra cash you can have in your pocket to enjoy the things you truly love!
                     Call me today!

Hundreds have quit in ONE session through my Quit 
Smoking program. You can too! Call NOW! 604-551-4989
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Precision Disc owners Bruce Durnie, Mike Arnold and Paul Durnie 

Precision Disc Manufacturing Corp 
“The last one standing” is one of 

the descriptives for this successful 
manufacturer of CDs DVDs, and 
other diversified services, the final 
such company west of Ontario and 
North of central California. 

From a “one product” opera-
tion, purchased out of receivership 
in December of 2000, the firm 
run by brothers Paul and Bruce 
Durnie, and cousin Mike Arnold, 
the President, Vice President and 
Operations Manager, and General 
Manager respectively, the company 
which regularly employs around 25, 
has flourished adding a number of 
new disc technologies and diversify-
ing into other services.

Editor Ray Hudson spoke with 
Arnold in a recent tour of the plant 
situated near the Langley Bypass in 
east Surrey.

Paul (Durnie), who had 
worked in the construction 
industry for a number of years, 
wanted to get into a manufactur-
ing enterprise. He approached 
his uncle, my father, to help him. 
After some searching they came 
across Advanced Disc, a business 
which basically went out of busi-
ness before it really got underway.  
The owners had invested in 
machines and marketing but they 
really didn’t have any business 
prospects to help get them off the 
ground.  

We opened for business 
in January of 2001 with one 
machine that made a promotional 
“credit card” sized CD, really 
new to the industry at that time.  
Unfortunately, that’s all it made. 
So Paul and Bruce purchased 
another machine that manufac-
tured the standard audio CD’s 
that you’d see in the store, essen-
tially the bread and butter of the 
business. That’s where the vol-
ume was.  That machine got them 
off the ground and started gener-
ating sales. When our customers 
found we were manufacturing the 

rectangular “hockey rink” style, as 
well, they pretty much went out 
and sold it for us.

 Another plus for us, we are 
basically the only ones in North 
America that mold these prod-
ucts to size.  Everybody else 
makes a full size disc and then 
cuts it to shape, throwing away 
two-thirds of the material. This 
gives us the advantage of using 
much less material, making a full 
sized disc in one operation.

We are the only ones in North 
America to make five distinct 
shapes which are molded, and 
the molded product is a superior 
product because you’re not risk-
ing damage to the data with the 
cutting process.  When it comes 
out of the machine, it’s done.  You 
don’t have to handle it after that 
except to package it.

Describe your process for us?   
We send a customer’s original 

master copy to a “glass mastering 
house” where a “glass master” 
copy is created which holds all 
of the original data. It is then 
placed into the machine, opti-
cal grade resin is injected into 
the mold with the glass master, 
which copies all that information 
from the master.  I compare it to 
vynl records which have all those 
grooves.  The stylus or needle 
then moves along the groove and 
the shape for the groove dictates 
the sound you hear. CDs and 
DVDs are similar in that the laser, 
reading the surface of the disc, 
is travelling over the “pitts and 
lands” and duplicates that digital 
information. It’s then stored in 
the memory to determine the 
shape of the injection mold.  

I think many people, think 
that CDs are made, the same as 
those CDs burned on your drive 
at home, that there are walls of 
computers here where a con-
tinuous process of drives burning 
discs is underway.  It’s not like 

that.  We melt the plastic resin, 
inject it in to the mold and cre-
ate a complete disc, on average, 
every three to three and a half 
seconds. Then a layer of lacquer 
is put on to protect it, the disc is 
checked for surface damage, and 
it’s done.  From there, the discs 
go to the print department where 
they are labeled by silk screen or 
offset print process.  At that point 
they are either shipped as a bulk 
disc or they go into our packaging 
department.    

Where is most of this type of 
manufacturing done – I understand 
most of it is in the east? 

We’re the only manufactures 
of CDs and DVDs north of San 
Jose and west of Toronto, serving  
Western Canada and the Pacific 
Northwest. Our last local com-
petitor closed their replication 
facility in October and although 
there are still a lot of manufactur-
ers in the east and in California, 
it’s difficult and expensive to ship 
product here, so we’re kind of 
protected.  

What is the biggest challenge 
you’ve seen in this industry?

I think it’s the ever changing 
technology.  Some consider this 
a sunset industry because of the 
growth in downloading music 
and films from the internet. But 
there are still problems with sig-
nal quality and streaming rates.  
But CDs and DVDs are very 
inexpensive “carry” media, and 
we feel there will be a demand 
for these products for quite some 
time.  At the same time we are 
diversifying into other products 
and services as well.

Tell me a little more about that?
Most CD and DVD manu-

facturers make those products 
exclusively, but if you look at any 
CD or DVD there’s a lot more to 
the package than the disc itself.  
We used to out-source all of our 
print work, buy the plastic trays 

and bring it all together here and 
assemble the product. The indus-
try is very competitive so we 
bought our own printing presses 
and supply all our own products, 
the  product case liners and fold-
ers. We also purchased a company 
outside of Precision Disc so we 
can make our own plastic trays.  

In today’s market, people want 
things on demand.  Although 
they will order, say, 5 thousand 
units over the year, they only 
want to order in units of 500 at a 
time. What we’ve done with our 
digital and offset print services 
is position ourselves to meet 
these demands. Our digital print 
capabilities allows us to offer very 
small runs.  We’re one of the few 
around that can offer specialty 
cardboard products in runs under 
a thousand units, as low as 100 
units.  This has really opened a 
whole new market for us.  We’ve 
started to offer products outside 
of our regular industry, and we’re 
beginning to sell posters and post 
cards and rack cards, brochures 
and that type of thing.  

So our focus as a company 
has changed quite a bit to meet 
the demands of the consumer for 
“shorter runs solutions” to “eco-
conscious solutions”.  Actually, 
we’ve just set up a new brand 
called “Green Digital Printers” 

where we can offer totally green 
solutions, so we want to go out 
to the paper industry and line up 
100% recycled stock and offer 
recycled post consumer waste.

That’s our direction now, 
and we’re seeing positive results 
because we are one of the leaders 
in this areas.  Being small works 
in our favour as well, because we 
can implement changes quickly 
and inexpensively, try differ-
ent product offerings and move 
into different markets.  The big 
companies need large volumes 
to make it work for them which 
makes them quite inflexible to 
meet changing market demands.  

  We recognize that the CD/
DVD discs aren’t going to be 
around forever so we have to look 
at what can compliment and pro-
long the life of that disc. But also 
look at where we can diversify as 
a company to secure our future 
whether it’s in disc or something 
else.  We offer digital download 
solutions as we develop the next 
steps in this industry, along with 
discs. If a client wants to offer 
their product digitally as well as 
on disc we have the capacity to 
do that.    

For product detail and infor-
mation, check out the company’s 
website at www.predisc.com

SURREY
BUSINESS PROFILE

Cornering the market on 
the Northwest Corner of 
North America

On the Shop floor with DVD maker
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events
Mark Your Calendar: 
SURREY BOARD OF TRADE NEW YEAR’S OPEN 
HOUSE CELEBRATION 
Come and learn more about the services and benefits we offer. Meet 
the staff and Board, network and build your business relationships.
Date: Thursday, January 21, 2010; 5:00-8:00pm
Location: Surrey Board of Trade (101 14439 104th Ave, Surrey)
Admission: Free

MEET IAN JARVIS, NEW TRANSLINK CEO
Hear how TransLink will deal with the changes in funding and what that 
means for the whole organization as well as the South Fraser.

Date: Thursday, January 28, 2010 11:30 - 1:30
Location: TBA

2010 ECONOMIC FORECAST WITH MICHAEL LEVY
Join us, with our partners Meyers Norris Penny LLP.
Date: Wednesday, February 3, 2010
Location: Sheraton Vancouver Guildford Hotel (15269 104 Ave, Surrey)
Admission: $25.00ea

2010 CELEBRATION SITE BUSINESS HOSTING NIGHT
Join your local Board of Trade, Chambers of Commerce, BIA’s and 
Tourism Surrey to celebrate the 2010 Olympics.
Date: February 14, 2010
Location: Holland Park
Admission: $50

Find out more and register for our events at www.businessinsurrey.com
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Business
Round
Table

5811 -122nd St. #40  
Surrey, BC  V3X 3N5
Tel. (604) 761-7906
Alt. (604) 590-4762
Fax (604) 590-4751

abrahams@uniserve.com
www.businessroundtable.ca

Dave Abrahamson

A PLACE FOR BUSINESS OWNERS TO 
SHARE IN EACH OTHERS GROWTH

WWe take care of you.e take care of you. YOUR BEST CHOICE FOR 
BUSINESS ACCOMMODATION 

IN LANGLEY/SURREY

• 85 Well-Appointed Rooms Complete with 
High Speed Internet Access, Cable TV 
and On-Command Movie System

• Dedicated Executive Floor to the Business 
Traveler complete with renovations, 
deluxe furnishing and amenities.

• 100% Smoke-Free Property
• Complimentary Hot Continental Breakfast
• Indoor Pool, Hot Tub & Fitness Centre, 

Business Centre 
• ABC Family Restaurant

Conveniently located 10 minutes from 
the new Golden Ears Bridge and ONLY 

15 minutes from the U.S. Border

19225 Highway 10, Surrey (Langley By-Pass) 604.576.8388
Toll free reservations: 1.888.576.8388    •     www.RamadaLangleySurrey.com 01
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Voted 2009
Best of the 
Best Hotel 
in Langley/

Surrey
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Active Fire & Safety Services Ltd.

Active Fire & Safety donates $5,000 to the Surrey Food Bank and Surrey Christmas Bureau.

COMPLETE FIRE PROTECTION SERVICE:

• Fire Extinguisher Sales & Service  • Installation & Testing of Fire Alarms  • Fire Sprinkler Systems 
• Fire Alarm System Verifi cations  • Fire Hydrants  • Fire Safety Plans

Call 604-590-0149
12110 86th Avenue, Surrey, BC  •  www.ActiveFire.ca



Surrey Women in Business Awards
- a new initiative of the Surrey Board of Trade

Call for Nominations
Statistics show that nearly half of 

all Canadian small and medium-sized 
enterprises have at least one female 
owner, and that since 1997, on average, 
women have started these enterprises 
at twice the rate of men. Small busi-
nesses are the most important compo-
nent of BC’s economy. Companies with 
fewer than 50 employees represent 
98 per cent of all businesses in British 
Columbia and create over one million 
jobs. Moreover, almost 36 per cent of 
BC’s small business owners are women. 
That is quite the market! Today’s 
female entrepreneurs are visionary. 
These days, it is no more surprising 
to see a woman who owns a software 
company or an adventure travel com-
pany, than it is to see a woman-owned 
clothing store or beauty salon.
We care calling for nominations in 3 
award categories:
Entrepreneur - Is an owner or signifi-
cant shareholder of any business size

Corporate - Holds a senior position in 
a public or private owned business
Professional - Must have a leadership 
position in a not-for-profit or for-profit 
business/organization/department
Criteria:

Nominees may or may not own their 
own business.
Proven business acumen
Outstanding leadership skills
Notable achievements in her area of 
expertise
Exemplary community involvement
Demonstration of a balanced lifestyle
Must be working in Surrey or doing 
business in Surrey

Deadline: Friday, February 5, 2010
Submit applications to the Surrey 
Board of Trade
Fax: 604.588.7549
Email:  brianne@businessinsurrey.com
Application form available online at  
www.businessinsurrey.com 

•

•
•
•

•
•
•
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Profit Going Forward in Today’s Resource Market!

Vancouver Resource Investment Conference

Frank Holmes
US Global Investors

John Embry
Sprott Asset Mgmt.

Michael Berry
Ph.D., Morning Notes

John Kaiser
Bottom-Fishing Report

Lawrence Roulston
Resource Opportunities

David Coffin
Hard Rock Analyst

Greg McCoach
The Mining Speculator

Eric Coffin
Hard Rock Analyst

Jon Nadler
KITCO

Thom Calandra
Ticker Trax

Michael Levy
Border Gold Corp.

Jim Letourneau
Big Picture Speculator

Robert Moriarty
321 Gold

Danielle Park
‘Juggling Dynamite’
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BOT

FIREPLACE DECOR
#101 - 13483 78th Ave., Sry (1 1/2 blocks off King George Hwy.)

604-597-3583

EST. 1990

SALES & SERVICE

Napoleon Linear Gas Fireplace

WIDE SELECTION OF GAS FIREPLACES • CUSTOM FIREPLACES
GLASS DOORS • FREE IN HOME ESTIMATES
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For Further Booking Information Please Call:

(604) 535-9511 12
29

09

Nico-Wynd
P U B L I C  G O L F  C O U R S E

3601 Nico-Wynd Drive (at Crescent Road & 140th Street) Surrey, BC

• Large, Licensed Patio 
with Scenic Views

• Play a Quick Nine or Full 18
• Tournament Events Booking Fast!



FEATURED SPEAKERS

According to Daniel Pink, we are shifting into 
a new age of commerce, learning and living. 
Developed nations are moving from an 
industrial world dominated by left-brain 
logical thinking to a right-brained intuitive 
world. There are three forces driving the 
Western World in this direction: the abundance 
of material goods, the vast pool of inexpensive 
labour in Asia, and automation in the workplace.

DANIEL PINK

Renegade entrepreneur—and runaway 
success story—Christine Comaford has 
lived the kind of life most of us can only 
dream about. From model to monk to multi-
millionaire, she has always gone after what 
she wanted—and gotten things done. She’s 
won, lost, worked, played, and every step of 
the way, she’s written her own rules and will 
share them with you.

CHRISTINE COMAFORD

Peter Sheahan has spent a decade teaching 
businesses how to fl ip their thinking and fi nd 
opportunity where others cannot. He believes 
that the real money gets made in the cracks, 
and that the opportunity for mind-blowing 
success is all around us. The problem is we 
get conditioned by our experience, blinded 
by our business models and conned by the 
popular media to believe success is a product 
of the economic conditions.

PETER SHEAHAN

An expert in topics ranging from infl uence 
and leadership to organizational change and 
effectiveness. Joseph has observed lead-
ers struggle with poor performance, stalled 
change initiatives, low productivity, strained 
relationships, and general lack of results. His 
observations confi rm that leaders who avoid 
talking honestly with the right people about 
the right issues can expect poor results.

JOSEPH GRENNY

Jeff Rubin is a provocative speaker who brings 
unparalleled experience, insight and candour 
to his presentation. Whether speaking about 
the current economic climate or the impact 
of energy scarcity and rising oil prices on 
globalization, he paints a compelling picture 
of the future - exploring what the new global 
economy will look like and what it will mean 
for all of us.

JEFF RUBIN

J.P. Pawliw-Fry is a highly sought after thought 
leader on the subject of Emotional Intelligence 
to increase leadership and performance. 
You will learn how EQ differentiates high 
performers from others in turbulent times. You 
will walk away with tools to outperform the 
competition during uncertainty.

J.P. PAWLIW-FRY

You won’t want to miss this exciting conference!  Wonderfully unique, thought-provoking speakers, great networking 
opportunities and new learning experiences are what you can expect at the upcoming 2010 Conference.

Discover vital strategies from industry-acclaimed HR, business and academic leaders - the focus will be on you, 
your career and the bottom line. Join us May 5-7.

Register now by visiting www.bchrma.org/conf2010 or call us at 1.800.665.1961

EARLY BIRD SPECIAL:
Register before February 12th to save $200!

EXCLUSIVE DISCOUNT:

Individual plenary and keynote tickets available.

Email conreg@bchrma.org for your promo code!

CHRP Members save $75 off their full conference registration!

48TH ANNUAL CONFERENCE & SHOWCASE    .    MAY 5-7, 2010    .    VANCOUVER CONVENTION CENTRE   
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Falcon Talks Health With 
Surrey Board of Trade
- Commitment to promote Surrey for health related businesses

In December, the Surrey 
Board of Trade’s Industry 
Team and members of the 
SBOT Board met with Kevin 
Falcon, BC’s Health Services 
Minister, at a luncheon meet-
ing to hear the Team explain, 
identify and bring forward 
implementation ideas to bring 
health oriented and related 
industries into Surrey. 

In June 2009, the Surrey 
Board of Trade (SBOT) and 
Simon Fraser University com-
pleted a Health Cluster Study 
which shows different cities, 
the business community and 
the educational community 
establish medical teaching 
facilities and attracting health 
related industries into clusters 
in their cities both in Canada 

and abroad. The partnership 
between students, the universi-
ties that teach them and the 
ability to place the students 
with a job after graduation is 
essential. This visionary study 
brought forward a myriad of 
ideas from Italy to Quebec 
City to Salt Lake City, whereby 
implementation of these ideas 
would benefit Surrey. You can 
read the whole report on the 
Surrey Board of Trade web-
site at www.businessinsurrey.
com under ‘Health’. What you 
will also see in the report is 
a demographic study of our 
population, its ethnic diversity, 
their medical challenges plus 
the fact that the baby boom-
ers, as they exit the work force 
in the next 15-20 years, will 

require additional medical 
services, as the population gets 
older. 

With Kwantlen Polytechnic 
University and Simon Fraser 
University committed to their 
existing and expanding medi-
cal teaching programs, it is 
essential that those students 
and graduates stay, live and 
work in our city. This will 
provide the increased eco-
nomic activity to grow Surrey 
even further, and to build an 
even greater critical mass for 
a myriad of health related 
research and applied services 
as well as industrial applica-
tions in this sector. In addition, 
the businesses that are wanted 
for Surrey must be identified, 
and convinced of the benefits 

of doing business in, and ulti-
mately moving to, Surrey. This 
initiative meets the goals of 
Surrey’s Economic Plan as pre-
sented last year. 

Minister Falcon indicated 
there would be support from 
his ministry for this endeavour. 
He said it was “time to imple-
ment the plan”.  The Minister 
committed one person from 
his ministry, to join a rep-
resentative from the Surrey 
Board of Trade and the City, to 
develop an ongoing dialogue 
and implementation plan. 
The Surrey Board of Trade’s 
Industry Team will continue to 
monitor this and will be focus-
ing on next steps in 2010.

Last October, Economic 
Edge ‘09, brought together 
some of Canada’s top opin-
ion leaders and decision 
makers from the private 
sector, government, and 
academia to explore strate-
gies to create a competitive 
advantage for Canada and 
for Canadian businesses. 
As part of Economic Edge 
‘09, the Canadian Chamber 
has released its paper, The 
Economic Edge: It’s Canada 
vs. The World. 

The paper explains the 
key trends that are radically 
transforming the economic 
landscape and their impact 
on Canada’s businesses. It 
focuses on two key questions: 
How can businesses succeed 
in the rapidly changing global 
marketplace, and what can 
government do to ensure 
the long-term prosperity of 
the economy and the global 
success of our businesses? In 
short, how do we create and 
sustain a competitive edge?

 The Surrey Board of Trade 
is a member of the Canadian 
Chamber of Commerce. As 
a result, all members of the 
Surrey Board of Trade are 
members of the Canadian 
Chamber of Commerce. 
Please visit, http://busines-
sinsurrey.com/index.php/
international-trade/reference 
to view the whole report.

Economic Edge
- It’s Canada Vrs The World

 S
ta

n 
Be

ha
l P

ho
to

gr
ap

hy

The Government of Canada 
is helping businesses in all 
sectors of the economy by 
providing a temporary 100-
percent capital cost allowance 
(CCA) rate on new computer 
hardware and systems software 
acquired after January 27, 2009, 
and before February 1, 2011. 
That means that businesses can 
deduct the entire cost of new 
computing equipment in the 
year it’s purchased. The initia-
tive is part of their Economic 
Action Plan and is expected to 
cost an estimated $340 million 
in 2009-2010 and $355 mil-
lion in 2010-2011. More info: 
http://bit.ly/djXX2.

Government Help 
for Computer 
Upgrades

Stressing the Need for a Plan
- Chamber Group Insurance for Good Management 

The economy remains on 
everybody’s minds, regardless 
of whether or not your indus-
try has been affected. The 
stress of the economy could 
even be affecting your employ-
ees’ productivity.

While some stress is a 
normal part of life, excessive 
stress can lead to illness, being 
unproductive and distracted 
at work, or even time off 
work. More than one in four 
employees say that when they 
are experiencing stress, they 
do not get much work done, 
according to the 2009 sanofi-
aventis Healthcare Survey. 
According to the same survey, 
38% of employees say that 
workplace stress has made 
them physically ill in the past 
year, and 26% of employees 
called in sick for a few days 
when experiencing stress.

There is no single indica-
tor that will let you know if an 
employee is under excessive 

stress. Stress can manifest itself 
in many different ways, includ-
ing physical, psychosocial and 
behavioural changes.

Given its impact on produc-
tivity and health, it’s important 
to address the issue of stress. If 
your employees appear to be 
under stress, a multi-faceted, 
proactive approach can be the 
best way to approach them, 
including through wellness 
programming, help with coun-
selling, fair workloads, support 
and communication. One way 
to offer counselling is through 
an Employee Assistance 
Program (EAP). With an EAP, 
you can offer a helping hand 
to employees without put-
ting yourself in the potentially 
uncomfortable position of 
offering advice to employees.

An EAP helps employees 
deal with personal issues 
before they take their toll at 
home or in the workplace. 
EAPs offer valuable advice to 

employees, whether they are 
looking for assistance with 
financial planning, divorce, 
debt or credit problems, finan-
cial stress, bankruptcy, or any 
number of issues.

The Chambers Plan’s EAP, 
Posaction, provides compa-
nies and their employees with 
quick access to appropriate 
professional resources to help 
employees resolve problems 
affecting health, performance 
and attendance.

With premiums being 
equivalent to a cup of cof-
fee a month, you can create a 
healthy workplace and boost 
your company’s performance, 
and bottom line.

What else can you do to 
help?

As an employer, you can 
assess the workplace for the 
risk of stress. Look for pres-
sures at work which could 
cause high and long lasting 

levels of stress, and look 
at employees who may be 
harmed by these pressures. As 
an employer, you should:

Be aware of the sings and 
symptoms that an employee 
may be having trouble coping 
with stress.

Regularly communicate 
with employees.

Give employees some con-
trol over their jobs by involv-
ing them in some decision 
making.

Make sure employees have 
the training, skills and resourc-
es they need.

Provide manageable dead-
lines, hours of work, and clear 
duties, to ensure employees 
know what is expected of 
them.

Submitted by Brad Funk, 
of Schmidt & Funk Financial 
Services, www.businessinsurrey.
com
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It’s 2010, the start of the new 
decade.  Michael Levy spoke with 
editor Ray Hudson about the next 
six months and how he sees the 
economy behaving?

Well the first six months are 
probably going to be a cliff hanger, 
but it will be six months of ques-
tions. Where do we go now? 
We’ve had this big stock market 
rally which took us into the end of 
the year, but is the economy going 
to catch up with the stock market, 
is the economy going to catch 
up with what people hoped was 
going to happen? The market is 
pricing in values right now. That’s 
showing a vibrant economy, so 
either there’s going to be big dis-
appointment, or we’re going to go 
forward. 

I think that’s the big question: 
What’ s the economy going to do 
in the first half of the year? There’s 
certainly some overhanging news 
in credit particularly, but in the 
United States the housing market 
hasn’t turned around yet. So there 
are some big questions.

In the news lately, there’s a 
great deal of concern about per-
sonal indebtedness of Canadians.

Well that’s it exactly, personal 
indebtedness. And that’s total 
indebtedness from mortgages to 
credit cards to demand loans.  But 
the big worry is mortgages. If the 
rates go up when people are going 
to renew in one year or two years 

or five years, are they going to be 
able to afford the payments? Right 
now the rates are at historical 
lows. Five years from now, instead 
of having a 3% mortgage, you 
could have a 6% or 7% mortgage. 
So if you’ve mortgaged knowing 
that you can afford 3% or 3.5%, 
can you afford your mortgage if 
you go and renegotiate it 5 years 
down the road and your interest 
rate has doubled? I think when 
you buy here you have to take that 
into consideration. If you aren’t 
taking it into consideration, you 
may be in for a big shock when 
your mortgage term runs out.

We’ve been focusing to some 
degree on the economy south of the 
border, but how do things look in 
Europe and Asia?

Asia looks like it’s coming 
back. China is reporting very 
strong numbers. The problem 
with China is that you have to 
know what to believe, in other 
words, the numbers are govern-
ment controlled. I’m not saying 
that they aren’t reporting the right 
numbers, but you really have to 
be cautious with those kind of 
growth figures. Are they sustain-
able? Is there truly a lot of internal 
demand, where you have the gov-
ernment legislating prices to be 
cheaper in China in order to keep 
factories working and showing 
good numbers. Does that sustain, 
or does it run out? So, Asia is 
good right now, they’re showing 

good numbers, but again, I always 
want to question what’s behind it.

As far as Europe is concerned, 
they’re in bigger trouble. Greece 
has been downgraded by Fitch, 
the big rating service. Its debt has 
been downgraded and we want 
to know if this is going to happen 
in Spain, is it going to happen in 
Portugal, is Italy susceptible? I’m 
not saying they are, but when you 
have one country do this, can 
there be somebody else not far 
behind? So, Europe is very ques-
tionable right now. I guess if I had 
to be one place in the world, it 
would be where we are right now, 
Canada.

Do you see any impact at all 
with the imposition of the HST on 
July 1st?

No. I’m sorry, I know there 
are a lot of consumers out there 
that believe it’s going to be almost 
Armageddon, but it’s not! It’s 
going to have a bit of an impact on 
spending, I don’t doubt that, but 
not as much as what people think. 
There are some areas like restau-
rants, and so on, that are going to 
be hiking their prices because of 
the HST, but unless the economy 
is really bad - and if the economy 
is bad everything gets hit - I just 
can’t see people not going out to a 
restaurant. Let’s put this into per-
spective. If you go out with your 
family to a restaurant and spend 
$50, is it going to stop you from 

going out and spending $53.50? 
That’s the question. Are you going
to phone the restaurant and say 
“how much more is it going to be 
if we order this”? Well no, that’s 
not going to happen. Remember, 
if you are ordering liquor or wine, 
that percentage comes down from 
15% to 12%, because there is no 
PST anymore. The HST is going 
to be 12%. It used to be 10% 
liquor tax in the restaurant and 
5% GST. So that’s going to help a 
little on your total restaurant bill, 
if you drink.

Maybe some people should take
one less meal out and throw it 
against their credit card accounts.

There you go. Credit cards 
are way out of whack right now. 
People are spending more on 
their credit cards. Household debt
right now is $1.43 for every dollar 
earned. That’s very significant. It’s 
at a decade high and that could 
prove to be problematic. The 
banks are worried about it. They 
are putting more away in their 
reserves now for Canadian bad 
debt, not international bad debt 
which they were exposed to when 
the market started to melt down. 
Now they are putting reserves 
away because they are worried 
about Canadian bad debt, the 
Bank of Canada Governor’s warn-
ing about it, as well as CEO’s of 
some of the chartered banks. 

Michael Levy is the Financial 

Commentator for the Corus 

Radio Network and is 

regularly heard on CKNW.  

A Director of the Surrey 

Board of Trade, Michael is 

the Senior Executive VP of 

Custom House Currency 

Exchange and Managing 

Director of Border Gold 

Corporation.

Canada still the best place economically 
- but pay down the credit cards      
with Michael Levy

Diesel a Hot Commodity 
                                                   -  crime is siphoning off your profits
In the early morning hours 

while on patrol, Police located 
a suspicious van driving around 
Port Kells. After conducting a 
routine check, Police discovered 
the van had been modified with 
several drums inside to store sto-
len fuel. Wires and pumps were 
located inside the van and the Fire 
department attended to check the 
hazardous nature of the van.

This incident has become more 
and more common in the past 
few months. Police continue to 
find vehicles modified to steal and 
store fuel. Diesel fuel being the 

hot commodity. Businesses that 
store diesel on their properties 
need to be aware that these thefts 
are occurring and take steps to 
prevent it.

During working hours, prevent 
anyone from walking around 
your property and looking 
around.
Report all suspicious people to 
the non-emergency number and 
have Police conduct patrols.
Use security devices on fuel 
pumps to prevent theft.
Measure your fuel and keep 
inventory of your supply. This 
also helps with any employee 

•

•

•

•

theft that you may have.
If you have large fleet vehicles, 
consider parking them so that 
they block or hide the tanks 
from the street and/or so that 
the fuel tanks are not accessible.
• For vehicles use locking fuel 
caps and anti siphoning deter-
rents.
Use good security lighting, if 
appropriate for your location. 
If the lighting will help other 
businesses or drivers to see your 
property, then this is a good 
crime prevention tip.
Install strong fences around 
generators and fuel pumps. The 

•

•

•

•

second 
barrier of 
fencing 
(the first is around your perim-
eter) acts as a psychological 
message that fuel is not easy to 
access on your site.
Post appropriate security sig-
nage. Displaying outward signs 
of security is one of the most 
effective forms of security.
Look into additional monitored 
security devices. Devices are 
available that can notify up to 
3 cell phone users that fuel is 
being stolen from a vehicle gas 
tank or a stationary one.  Video 

•

•

surveillance with signs is anoth-
er deterrent.  There are chal-
lenges associated to the video 
and the lighting, but these are 
all viable options that should be 
researched.
Prevent yourself from becom-

ing a victim. If you see something 
suspicious, call the RCMP – 911 
or non-emergency 604.599.0502, 
carrie.chattell@rcmp-grc.gc.ca  
Also consider becoming involved 
with the Surrey Board of Trade’s 
Crime & Justice Team. Together 
we can make a difference!
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retains experience and wisdom of 
senior employee.”

 “Retirement age is a relative 
concept,” says Grant. “The notion 
that Boomers are going to keep 
at it regardless of how old they 
get runs counter to our expecta-
tions of ‘old people’. I have met 
ninety-somethings that leave me 
exhausted, and twenty-some-
things whose rigidity indicates 
that they have quit on the job. We 
need to ‘re-vision’ this concept of 
retirement - it just doesn’t apply 
anymore. We are being asked to 
rethink everything we have taken 
for granted in the past 30-40 years 
in business. As long as a person 
keeps an open mind and contin-
ues learning, I don’t see any rea-
son why they should stop working 
if that is their choice. The danger 
is in intellectual and emotional 
rigidity - not physical age

 What about business leader-
ship - the notion of ‘old think-
ing’ or the idea of allowing 
fresh thinking take over? Does a 
leader’s knowledge warrant their 
hanging around until they eventu-
ally drop or are companies hurt-
ing themselves by sticking with 
the ‘old guard.’

 “We are in the deepest reces-
sion we have had in the past sev-
enty-five years. Do we want our 
leaders to retire at a younger age?” 
asks Grant. “I guess it depends 
on how good they are as leaders! 
What is in the best interests of the 
organization? Again, our point of 
focus needs to be situation-spe-
cific. What significant challenges 
is the organization facing? What 
significant opportunities are pre-
senting themselves? What are the 
emerging critical issues for the 
organization? Answers to these 

questions will determine who you 
need as a leader.”

 “The Gallup organization 
found that people join organiza-
tions but leave managers,” adds 
Grant. “Bad leadership, especially 
now with our economic challeng-
es, cannot be tolerated. Bad lead-
ership centers around command 
and control, instead of taking 
ideas into action. Leadership is 
not about age - it is about design-
driven innovation - the ability to 
inspire, motivate and grow people 
- our intellectual and creative 
capital. Leadership is the ability 
to have vision, tolerate ambiguity, 
achieve excellence in measurable 
performance, and build respon-
sible citizenship and corporate 
social responsibility. Attitude 
and the ability to deliver, not age, 
determines leadership.”

 Succession planning is an 
often-used term in businesses 
large and small but not always 
executed well or in enough time 
to make a smooth transition when 
veteran workers leave. Succession 
planning is a key to a strong com-
pany long-term.

 “Succession planning means 
aiming to have the right person in 
the right place at the right time,” 
says Watkinson. “To do this prop-
erly a company must identify its 
key positions, identify the skills 
and experience necessary for suc-
cessful performance in that posi-
tion, then ensure it has training 
and development plans in place 
to prepare several employees for 
readiness to succeed that position 
when the incumbent is due to 
retire. If this is not done then the 
company will be reluctant to let 
the incumbent go early. One way 
to encourage senior management 
to share their knowledge is to 
appoint them as coaches or men-
tors for younger staff who may 
be possible successors and to be 
measured or rewarded for their 

success on their results. This can 
be monitored by turnover rates, 
performance evaluations of the 
younger employees.”

 “An important part of the role 
of leadership is to mentor those 
who follow you, regardless of the 
age of the leader,” explains Grant. 
“Succession planning is a part 
of any well-developed strategic 
plan. Our current challenge is to 
hang on to valuable intellectual 
capital - our people, while tight-
ening the organizational belt. 
That takes a good leader who 
is capable of doing both today 
with an eye to innovation and 
growth potential for tomorrow. If 
someone is a good leader - why 
would you want them to step 
down? If the individual is fulfilled 
by their leadership role and still 
passionately committed to the 
future health of the organization, 
what would be the point in losing 
them? What are the performance 
indicators being used to track the 
effectiveness of a leader? If you 
are bleeding intellectual capital 
in order to serve short-term cost 
cutting, you have a problem.”

 So, apart from physical limita-
tions, we need to keep the knowl-
edge and leadership of our aging 
workforce around. We are not 
blocking younger professionals 
from climbing the corporate lad-
der - we will have more and more 
space for workers at current pace.

 Some may just decide they 
have had enough of the rat race 
and want to spend their winters 
on a beach in Florida. Some still 
have a long ways to go before 
hanging up their gloves in the 
business world. For those dream-
ing of retirement, Watkinson has 
some helpful food for thought:

 “To many people, retiring 
at sixty-five is a pipe dream. 
Most Canadians do not prepare 
financially for retirement. Most 
Canadians do not have a pension 

plan at their place of employ-
ment and yet less than 30% do 
their own saving for retirement 
through an RRSP. Of those who 
do have an RRSP, most have not 
fully utilized the contribution 
room despite the availability 
of special RRSP loan programs 
offered by many financial institu-
tions. Those who are saving for 
retirement do not have an ade-
quate financial plan outlining how 
much they need to save each year 
and what rate of return they need 
to earn to generate a sufficient 
retirement fund for their needs.

 Nowadays someone retiring at 
sixty-five could expect to live fif-
teen years or more in retirement. 
Recognizing this, the federal gov-
ernment is introducing changes to 
the CPP in 2011, such as:

A greater increase to your CPP 
if you start it later than age 65 
(rising from an extra 6% a year 
now to 8.4% a year in future so 
that someone leaving their CPP 
to age 70 will collect 43% more 
rather than 30% more as now).
A greater decrease to CPP if 
you start it before age 65 (cur-
rently it’s a 6% reduction for 
each year between 60 and 65 

•

•

(maximum of 30% less) but 
changing to a reduction of 7.2% 
less a year (maximum 36% 
reduction for life).
Ability to receive CPP benefits 
and to continue contributing 
after age 60 while continuing 
to work. Currently you have 
to stop working for at least 2 
months or earn less than the 
maximum monthly benefit to 
qualify for early CPP benefits 
and you can no longer contrib-
ute to the plan. Under the new 
rules you can collect from age 
60 onwards, continue to work 
and continue to contribute to 
building up your CPP. This will 
allow people to ease into retire-
ment by working, say, a 3 day 
work week with possibly no 
reduction in income.
Nigel Watkinson, CFP, CLU, 

FCIP, is a Financial Planner with 
Assante Capital Management Ltd. 
(Member CIPF). Please contact a 
professional advisor to discuss your 
particular circumstances prior to 
acting on the information above.  
The opinions expressed are those of 
the author and not necessarily those 
of Assante Capital Management 
Ltd.(Member CIPF).

•

Retirement
from page 3

Fuel
Earlier this year, in an experimental flight, a Continental jet flew 

with one of its engines burning fuel derived from microscopic algae to 
push the 45-ton aircraft into the air, and keep it aloft. Last year, Virgin 
Atlantic flew the first commercial jet on biofuels on a 40 minute flight 
between London and Amsterdam in which one engine burned a mix 
of conventional jet fuel and 20 per cent biofuel derived from coconuts 
and babassu nuts. Japan Airlines has flown an aircraft using a biofuel 
from camelina, a weedy flower.

Filming
Canada’s two busiest centres for film and TV 

production, Vancouver and Toronto, have seen 
a significant jump in the number of pilots shot 
this year. A recent study shows that networks are 
shunning Los Angeles which has seen its share of 
total U.S. pilot production drop 42 per cent in the 
past five years. Canada is now more popular for 
pilot production than LA’s closest rival New York.

The U.S. and Canada have agreed to accept 
each other’s standards for organic food, expanding 
opportunities for organic food trade. Canadians buy 
an estimated C$2.1-billion to $2.6-billion worth of 
organic food, about 80 per cent of which is imported. 
About 75 per cent of those imports come from 
the U.S. The US organic market is worth about 
US$24.6-billion in 2008, up from $3.6-billion in 2007.

Standards 
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Congratulations

Members of Surrey Memorial Hospital 
Foundation & Buddhist Compassion 
Relief Tzu Chi Foundation, Canada
The Buddhist Compassion Relief Tzu 
Chi Foundation, Canada has donated 
$31,141 to Surrey Memorial Hospital, 
as part of their pledge of $155,704 to 
the Hospital Foundation’s Emergency 
Centre Campaign. More info: www.
smhfoundation.com; www.tzuchi.ca.

(left to right) Janet Austin, YWCA 
Vancouver; Terry Johal, Jolly 
Dhaliwal, Sonia Virk and Kan Sandhu, 
IABC; Bobbi Sarai YWCA Vancouver.
The Surrey-based Indo-Canadian 
Business Association of British 
Columbia (I-CBA) has donated 
$28,000 to the YWCA Vancouver, to 
support a housing development for 
single mothers in Surrey. In partner-
ship with the City of Surrey and BC 
Housing, YWCA Alder Gardens will use 
a supportive housing model to cater to 
single mothers and their children. This 
new housing community will include 
36 units, with priority given to Surrey 
residents. Rental rates will be determined 
using a pro-rated, income-based rent 
system whereby women pay no more 
than 30% of income. The I-CBA raised 
the funds through a day-long golf tourna-
ment and auction at Morgan Creek Golf 
Course, who generously donated the 
green fees. More info: www.i-cba.com; 
www.ywcavan.org.

Rana and Minto Vig of Mehfil 
Magazine present Dr. Robert 
Adamoski and Jeff Norris of Kwantlen 
Polytechnic University with a cheque 
to establish an endowment for 
Journalism students.
Mehfil Magazine has established a 
$40,000 Endowment to provide finan-
cial assistance for journalism students 
at Kwantlen Polytechnic University.
Since 1993, the publication has been a 
source for features on people, lifestyle, 
and fashion, as well as commentary on 
issues relating to today’s Indo-Canadian. 

The Kwantlen Journalism program 
offers students both a four-year Bachelor 
of Applied Journalism and a two-year 
diploma. More info: Rana or Minto Vig 
604.588.4660; info@mehfilmagazine.
com.

“Friends in Art” make a donation to 
Peace Arch Hospital.  Photographed 
(L-R) are Dehai Wang, Annie Tsai, 
Cheryl Roller, Bette Hurd, Jess Rice, 
Jean Chose and Nicole Carrie along-
side their work.

“Friends in Art” have donated $862 
to the Peace Arch Hospital and 
Community Health Foundation
from the group’s art exhibition held in 
November 2009. Each artist donated 
one painting to be raffled off at the 
show, with proceeds benefiting Peace 
Arch Hospital and Community 
Health Foundation’s $5.3-million 
campaign to build a new maternity 
ward at Peace Arch Hospital. More 
info: www.peacearchhospital.com; 
604.535.4520.

Printfastic Printing Ltd. celebrated 
their 28th year in business in Nov 2009. 
Co-founders Glynn & Susan Thomas 
are planning something big on their 
30th in 2011, we’re sure. More info: 
604.572.1133; sales@printfastic.com; 
www.printfastic.com.
Punjab Milk Foods Inc. has won 
the BC Export Award in the Primary 
Products and Resources category. 
Winners are recognized by their peers, 
get immediate national and international 
profile and increased credibility with 
customers and investors. The award also 
contributes to an increase in employee 
morale through recognition of their 
efforts, and more media coverage. 
Congratulations folks! More info: www.
nanakfoods.com; 604.594.9190; www.
bcexportawards.com.

Servants Anonymous Society has 
resumed all operations as of October 
2009. The Society offers services to the 
homeless women and girls of Surrey. 
More info: sasurrey.ca.
Our thanks to members and clients for 
the generous donations to the poppy 
fund in the Surrey Board of Trade office 
in November. We raised $72.00 for the 
vets! More info: 604.581.7130. www.
bcyuk.legion.ca/poppy-fund-offices.
The Surrey Board of Trade received 
the Surrey Food Bank’s 2009 Business 
Supporter of the Year Award at their 
annual donor recognition event on 
Saturday, November 28th. Donations 
include food, cash and in-kind services 
to help raise money for the worthy cause. 
At the Seasonal Sizzle on December 2, 
SBoT raised over $2100.00 in cash and 
checks, and collected 9 boxes of food.  
More info: www.surreyfoodbank.org.

Surrey International Writers’ 
Conference director Tara Holt pre-
sented a plaque to Sheraton Vancouver 
Guildford staff acknowledging their 
hospitality to the conference since 1993. 
Accepting the award on behalf of hotel 
management were Leo Torio, Banquet 
Manager and Ismael Gatchalian, Assistant 
Banquet Manager. Holt is the Surrey 
School District 36 Board representative. 
Photo: Ursula Maxwell-Lewis; More 
info: 604.575.2403; www.SiWC.ca.

Announcements
Canada Business Network has launched 
a new website offering a one-stop shop 
for entrepreneurs on government pro-
grams and services for small businesses. 
The new site offers the ability to custom-
ize information by province and type 
of business and covers all three levels of 
government. More info: www.canada-
business.ca/eng/blog/entry/2598; www.
canadabusiness.ca

Camp Alexandra and Crescent Beach 
Community Services are now repre-
sented with one name: Alexandra 
Neighbourhood House. It’s a new look 
and a new name, but represents the same 
principles and values they’ve had since 
1916, as one of the first social service agen-
cies in Metro Vancouver. More info: info@
alexhouse.net; www.alexhouse.net.

Community Savings Credit Union
has introduced the “Helpful Hands 
Program” to help clients through finan-
cially difficult periods. The program 
offers financial relief for people who have 
lost their job, are on parental leave, are 
overwhelmed by high-interest debt, or are 
dealing with a death or illness in the fam-
ily. To learn more about this program, 
visit comsavings.com/HelpfulHands.
DIVERSEcity Community Resources 
Society is sponsoring a ‘Safe Harbour, 
Respect for All’ program. Among other 
things, participating businesses and 
organizations offer a Safe Harbour, or 
a temporary safe place where a com-
munity member who has experienced 
mistreatment will receive a helping 
hand, such as a place to sit, a telephone 
to use, and information on how to 
seek further assistance. Free, two hour 
orientation sessions are being held 
January 18 and 29, and February 12 
and 25, 2010 at 202-7380 137th Street 
Surrey. More info: Rupinder Malhotra 
604.597.3448 or rmalhotra@dcrs.ca; 
www.safeharbour.ca/bc.

Faizal Alimohamed and Peter Confortin 
have joined as partners in IRLY’s Fletcher 
Building Supplies in Delta, BC. They join 
Parin and Shamsh Alimohamed. Faizal 
and Peter will help grow the business 
and actively pursue contractor and other 
significant business in the Ladner and 
Tsawwassen communities. Shamsh will 
remain working in the business providing 
valuable guidance and leadership to the 
team. More info: 604-596-1551.
Carol J. Sutton is now a partner with 
Maximum Impact Training and 
Development, and they are working 
with the Better Business Bureau of 
Mainland BC, offering courses to their 
members. The courses are open to the 
general business public. Their inaugural 
course was called “Selling Like a Pro”, 
presented by Maximum Impact partner 
Jamie MacDonald in December. More 
info: www.mbc.bbb.org; www.maxi-
mumimpact.ca.
Pacific Customs Brokers has two semi-
nars coming up for January. On the 14th, 
the NAFTA Rules of Origin Workshop 
will walk you through the North 
American Duty system. The CFIA/FDA 
Seminar on January 20th will provide 
information on CFIA & FDA Regulated 
Goods. These seminars will provide 
you with a better understanding of how 
Customs and other government agencies 
interact, thus helping your business avoid 
costly border delays and/or penalties 
that could in turn, affect your company’s 
bottom line. More info: www.pcb.ca/
seminars; seminars@pcb.ca.
SFU President Stevenson travelled to 
Japan and Korea in November, and BC’s 
trade offices in Tokyo and Seoul used the 
opportunity to assist SFU in building BC 
Alumni networks in both countries.  An 
event in Tokyo brought out 50 SFU alum-
ni, including individuals who have risen to 
key positions with companies such as Sony 
and NEC, and provided an opportunity to 
build networks for future business devel-
opment. In Korea, a similar event brought 
out over 40 SFU alumni – and provided 
an opportunity for discussions with SFU 
on opportunities to expand their overseas 
MBA programs in Seoul. These alumni 

help market the Province and its programs. 
More info: www.sfu.ca.

Tourism Surrey has eliminated mem-
bership fees and adopted a stakeholder 
model. Businesses can now pick and 
choose which marketing programs work 
for their business. This will give Tourism 
Surrey the ability to represent all tourism 
products in the community and make 
marketing opportunities available to 
partner businesses. More info: www.
tourismsurrey.com.
TransLink’s Employer Pass Program 
(EPP) membership recently surpassed 
20-thousand from nearly 300 companies. 
This is one of many ways working people 
can save money on their commute. 
Under the EPP, employees purchase 
transit passes through a payroll deduc-
tion plan administered by their company. 
The program is available to companies 
that sign up at least 25 employees, and 
participants get a discount of approxi-
mately 15 per cent.  The passes allow 
for unlimited travel through all three 
zones (including West Coast Express). 
More info: 604.453.4681; eppdesk@
translink.ca.

Artist Of The Month
Our current artist is Marlene Strain. 
Throughout the year, various local 
artists display their work at the Surrey 
Board of Trade. You can see their work 
in our office at 101-14439 104 Ave, 
Surrey. For information on art rentals or 
purchasing, call the Surrey Arts Council 
at 604.585.2787.
New Members:
Davin Management Ltd.
DD3 Media Group Inc.
Desi Junction Bar & Restaurant
Helen S. Davies, CA
Homelife Trendsetter
Leah Yallop, RMT
Natasha Delfin, RMT
PCL Constructors Westcoast Inc.
Prestige Business & Management 
Consulting
Speed Metal Alloys Mfg Inc.
Stantec Consulting
Surrey Hearing Care
Swift Sure Milling & Moulding
The Career Coaching Centre
Verde Project Mgt. Inc.
With Purpose Wellness Centre

ACROSS the B ARD

Sheraton Vancouver 
Guildford Hotel
604.582.9288
Official event sponsor 
for the Surrey Board of 

Trade.
Arts Council of Surrey
604.501.5188
Official artwork sup-
plier

for the Surrey Board of 
Trade office.
Canadian Springs
604.764.0608
Official water supplier.

New Member Referrals
 Jas Rayat 

of Jas Rayat Inc

For the most successful new member referrals 
for October 2009

That’s members helping members of the 
Surrey Board of Trade!

Ask us how you can be a winner too! 
indra@businessinsurrey.com

Congratulations

ONGOING SPONSORS
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REACH
BEYOND YOUR LIMIT

We get it. To survive in today’s fast-paced, complex world of business, 

savvy working professionals need current intelligence and relevant, 

real-world experience.

Royal Roads University connects you to people, ideas and opportunities 

to add breadth and depth to your career. Our applied and professional 

programs combine online learning at a distance with short, on-campus 

residencies so you can further your education, work and maintain 

your life.

Choose an executive program or build a custom program 

that fi ts the individual needs of your organization. Find out 

about our fl exible admission and what students are saying 

at www.royalroads.ca/exec or call an enrolment advisor 

at 1-877-778-6227.

EXECUTIVE PROGRAMS         VICTORIA BC CANADA

01
10

B
IS

BN15J A N U A R Y 2 0 1 0



Meadowridge School
Learning to Live Well, With Others and For Others, In a Just Community

We are a community 

of families and educa-

tors, who have fostered 

an environment where 

children feel safe, enjoy 

learning, and strive to-

wards excellence.

“It is the supreme art of 

the teacher to awaken joy 

in creative expression and 

knowledge.”

- Albert Einstein

“Live a balanced life - learn 

some and think some, and 

draw and paint, and sing 

and dance, and play and 

work every day some.” 

- Robert Fulghum 

Meadowridge School
12224 - 240th Street,  Maple Ridge, BC  V4R 1N1

Telephone: (604) 467-4444      Email: info@meadowridge.bc.ca

Visit us online: www.meadowridge.bc.ca

“Every child is an artist. 

The problem is how to 

remain an artist once we 

grow up.” 

- Pablo Picasso

“The greatest masterpieces 

were once only pigments 

on a palette.” 

- Henry S. Haskins 

Celebrating 24 years of educational excellence, Meadowridge School has long believed that instruction in the 

ne arts plays an important role in a liberal education. Our programs in Music, Visual Arts, and Drama go beyond the 

technical fundamentals; they strive to instill a  life-long appreciation of art, for both its inherent aesthetic value and its 

relevance to society as a whole.

Busing available for Surrey area families via the Golden Ears Bridge.

Limited spaces in certain grades available for September 2010. Apply early to avoid disappointment.
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